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We Added Three New
Thematic TV Channels
to Our Portfolio This Year
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Adventure, Romance
& Emotions

On Our New
Movie & Series Channels




Football, Volleyball =~ ~
& Basketball

On Our New
Sports Channel




We Will Be Adding Another
Thematic TV Channel Soon
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Nature, History
& Science

On Our New
Documentary Channel




Our Family of Thematic
TV Channels Now Includes...
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Thematic TV Channels
in the Atmedia Portfolio
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Explore Them All and Tune In
to What Your Target Audience
Is Watching...
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Watch Our Latest



https://vimeo.com/1127791724/982e4a469b
https://vimeo.com/1127791724/982e4a469b
https://vimeo.com/1127791724/982e4a469b
https://vimeo.com/1127791724/982e4a469b

We Are Entering 2026
With Stable Figures...
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4,0.

Audience Share
in TG 18-69

Source: ATO — Nielsen, Live + TS0-3, Q1 — Q3 2025, Share, TG 18-69, Atmedia
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471 .

Monthly Reach
in TG 18-69

Source: ATO — Nielsen, Live + TS0-3, Q4 2024 — Q3 2025, Reach, TG 18-69, Atmedia
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4 000

Average Monthly GRP Inventory
in TG 18-69

Source: ATO — Nielsen, Live + TS0-3, Q4 2024 — Q3 2025, TRPL 30s of Break, TG 18—69, Atmedia
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We Are Offering Four Commercial
Packages for the Year 2026
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SALES POLICY 2026 atmedia”  Your Partner in the World Of Advertising on Thematic TV Channels

atmax

2,60 vm
21 Monthly Reach

Maximise Your  — in TG 18-69
Commercial Reach TV Channels

Source: ATO — Nielsen, Live + TS0-3, Q4 2024 — Q3 2025, Reach 000 (TV Campaigns Only), TG 18-69, atmax Package 17
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atadults

2,56 vm
20 Monthly Reach

Approach Your S—— in TG 18-69
Adult TV Viewers TV Channels

i N @avema ] Otamiy [ © sver REBEL [l RELA::

Source: ATO — Nielsen, Live + TS0-3, Q4 2024 — Q3 2025, Reach 000 (TV Campaigns Only), TG 18-69, atadults Package 18



SALES POLICY 2026 atmedia”  Your Partner in the World Of Advertising on Thematic TV Channels

atkids

65 «

1 Mpnthly Reach
Reach Out to Kids Measured in TG 4-14

and Their Parents AChEnAS

Source: ATO — Nielsen, Live + TS0-3, Q4 2024 — Q3 2025, Reach 000 (TV Campaigns Only), TG 4—14, atkids Package 19



SALES POLICY 2026 atmedia®  Your Partner in the World Of Advertising on Thematic TV Channels

Men Aged 35-5¢
soc. ABC

atchoice

8

112 %

Commercial
Affinity

Effectively Address Your N
Desired Target Group T il

Oramiy J OsveT ReBEL | RELA

Source: ATO — Nielsen, Live + TS0-3, Q2—Q3 2025, TRPL 30s of Break, TG M 35-54 soc. ABC, to TG 1869, atchoice Package (Selection of 8 TV Channels), *Min. 8 Out of 20 Measured TV Channels 20
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Women Aged 35-54
soc. AB

atchoice

104 <+

Commercial
Affinity

8

Effectively Address Your N
Desired Target Group T il

| axcar | et | e | R § ori Joswsom
Oramiy J OsveT ReBEL | RELA

Source: ATO — Nielsen, Live + TS0-3, Q2—Q3 2025, TRPL 30s of Break, TG W 35-54 soc. AB, to TG 18-69, atchoice Package (Selection of 8 TV Channels), *Min. 8 Out of 20 Measured TV Channels 21
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Viewers Aged 4S-64
soc. AB

atchoice

8

125 %

Commercial
Affinity

Effectively Address Your N
Desired Target Group T il

S ) vcvens | Otemis J OSveT REBEL | RELA f <o

Source: ATO — Nielsen, Live + TS0-3, Q2—Q3 2025, TRPL 30s of Break, TG 45-64 soc. AB, to TG 18-69, atchoice Package (Selection of 8 TV Channels), *Min. 8 Out of 20 Measured TV Channels 22



With Us, You Can Target
High-Value Audience
Who Tend to Spend More
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SALES POLICY 2026 atmedia”  Your Partner in the World Of Advertising on Thematic TV Channels

Atmedia Viewers 84 %

+9 pe1

of Viewers Do
Drink Coffee

Atmedia Viewers 44 %

+6 pPpT

of Viewers Do
Use Cold Medicine

Source: MML—-TGI Czech Republic, H1 2025, Viewers of Atmedia TV Channels, Viewers of Other TV Channels 24



The Year 2026 Promises a Calendar
Full of Premier Sporting Events
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The Biggest Sporting Events
on Eurosport 1 Reach...
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992.

Audience Reach in TG 18-69 During
the 2024 Summer Olympics in Paris

Source: ATO — Nielsen, Live + TS0-3, July 24 — August 11, 2024, Reach 000, TG 18-69
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Grand Slam and Grand Tour Are
Popular Among Younger Men
With Higher Incomes
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Men Aged 25-34 Men Aged 35-54
soc. AB soc. AB

174 <,

Affinity

147 <,

Affinity

Source: ATO — Nielsen, Live + TS0-3, 2025, Affinity, TG M 25-34 soc. AB, TG M 35-54 soc. AB, to TG 18-69, 30
Australian Open, Roland Garros, US Open, Giro d'ltalia, Tour de France, La Vuelta, Live Broadcasts



We Are Increasing Our
List Prices by 10 %




SALES POLICY 2026 atmedia”  Your Partner in the World Of Advertising on Thematic TV Channels

GRP Advertising

Product Number of TV Channel TG CPP
TV
Channels
Individual Sale 1 1 measured TV channel of atkids 4-14 22 100
Individual Sale 1 1 measured TV channel of atadults 18-69 29 800
atklds 1 Disney Channel 4-14 21900

AXN, AXN Black, AXN White, CANAL+ Action, CS Film, CS History, CS Mystery,
Discovery Channel, Eurosport 1, FilmBox, FilmBox Stars, JOJ Cinema, JOJ Family, JOJ Svét*, 18-69 27 900
National Geographic, REBEL, RELAX, SPORTY TV, TLC, Warner TV

.t AXN, AXN Black, AXN White, CANAL+ Action, CS Film, CS History, CS Mystery,
a 20 Discovery Channel, Eurosport 1, FilmBox, FilmBox Stars, JOJ Cinema, JOJ Family, JOJ Svét*, 18-69 24 400
National Geographic, REBEL, RELAX, SPORTY TV, TLC, Warner TV

tm AXN, AXN Black, AXN White, CANAL+ Action, CS Film, CS History, CS Mystery,
d ax 21 Discovery Channel, Disney Channel, Eurosport 1, FilmBox, FilmBox Stars, JOJ Cinema, 18-69 23 300
JOJ Family, JOJ Svét*, National Geographic, REBEL, RELAX, SPORTY TV, TLC, Warner TV

atchoice smn

out of 20

* The date for adding JOJ Svét to Atmedia’s portfolio will be specified.

Shown prices are in CZK and are VAT exclusive.

The respective seasonal and footage coefficients are an integral part of the price calculation.

Atmedia reserves the right to amend the atkids, atadults and atmax sales packages by adding any measured TV channel not yet included within any of the packages.
Atmedia reserves the right to increase the minimum number of TV channels in the atchoice package.

32



SALES POLICY 2026 atmedia”  Your Partner in the World Of Advertising on Thematic TV Channels

Individual Sale of Spot Advertising & Sponsorship

TV Channel Spot Sale Sponsorship TV Channel Spot Sale Sponsorship
Price per 1 Spot Price per 1 Price per 1 Spot Price per 1
(30 Seconds) Sponsorship (30 Seconds) Sponsorship
Message Message
AXN 5700 3000 FilmBox Stars 5700 -
AXN Black 4 500 2 300 JOJ Cinema 5700 3 000
AXN White 4 500 2300 JOJ Family 14 200 7 800
CANAL+ Action 7 000 - JOJ Svét*
CS Film 7 000 3700 National Geographic 5700 3 000
CS History 4 500 2 300 REBEL 4 500 2 300
CS Mystery 5700 3000 RELAX 4 500 2300
Discovery Channel 4 500 - SPORTY TV 4 500 2 300
Disney Channel 12 400 6 500 TLC 4 500 -
Eurosport 1 7 000 3700 Warner TV 7 000 3700
FilmBox 8 800 -

* The date for adding JOJ Svét to Atmedia’s portfolio will be specified.

Shown prices are in CZK and are VAT exclusive.
The respective seasonal and footage coefficients are an integral part of the price calculation.
Price for sports events’ partnership is set on an individual basis. 33



SALES POLICY 2026

Ad Pricing Coefficients

Seasonal Coefficients

January  February March April May June
0,90 1,25 1,35 1,40 1,45 1,45
Footage Coefficients
10 sec 15 sec 20 sec 25 sec 30 sec 35 sec
0,50 0,77 0,90 1,10 1,15 1,35
Tandem Spots

July

0,90

45 sec

atmedia®  Your Partner in the World Of Advertising on Thematic TV Channels

December December

August September October November (until 24th) (from 25th)
1,20 1,55 1,55 1,55 1,50 1,10
50 sec 55 sec 60 sec
1,90 2,10 2,30

In case of using the so-called tandem spots, there will be applied a coefficient equal to the sum of
coefficients of the respective spot lengths that will be used (eq. 30 sec + 10 sec: 1,00 + 0,50 = 1,50).

34



SALES POLICY 2026 atmedia”  Your Partner in the World Of Advertising on Thematic TV Channels

Additional Charges, Discounts and
Other Booking Terms & Conditions

Additional Charges
> Requested position: 10%
> Second and any other product in the spot (up to 20% of the spot): 5%

> A one-off fee of 1 500,- CZK per each campaign, in case client requires time-
spacing between individual spots.

Discounts

> New client with a one year contract: 15% discount

Terms & Conditions for Booking Short-Term Campaigns

> An order for a TV campaign lasting 1-4 days will be considered properly fulfilled after the
broadcast plan is aired and will be invoiced based on the actual GRPs received.

> An order for a TV campaign up to 10 GRPs will be invoiced based on the actual GRPs
received, up to a maximum of 110% of the order.

35



We Have One More
Atmedia News to Share...



Our New Website Is Live!
For the Time Being, It‘s in Czech



www.atmedia.cz

atmed)a&

VAS PARTNER VE SVETE REKLAMY NA TEMATICKYCH TELEVIZICH

Vyuzijte silu TV reklamy

2ZvySte své trzby oslovenim miliond televiznich divaki tematickych televizi. Ziskejte
expertni data a analyzy Eeského televizniho trhu. Sjednejte si obchodni zastoupeni TV
stanic pro prodej TV reklamy.

Vase reklamav TV 5 Pro TV stanice

atblog Onds Komaki Reference Dokumenykestaleni | CZ

Reklamav TV  Zastoupeni TV stanic  Portfolio stanic  Analyzy TV trhu

Analyzy TV a VoD trhu



http://www.atmedia.cz/
http://www.atmedia.cz/
http://www.atmedia.cz/

Everything You Need Is Now
Easy to Find in One Spot



atmedia

atmax

20 TV stanic

Osloveni maximélniho poétu
divaki

ablog Onds Komaki Reference Dokumentykestaeni | CZ-

Reklamav TV  Zastoupeni TV stanic  Portfolio stanic  Analyzy TV trhu

Reklamni TV bali¢ky

atchoice

19 TV stanic 1TV stanice 8+ TV stanic

Osloveni dospélych divakii Osloveni déti a jejfich rodiéd Osloveni uzsi cilové skupiny

Detail balicku Detail balicku



https://www.atmedia.cz/reklama-v-tv

atblog Onds Komaki Reference Dokumenykestaleni | CZ

atmed,ac‘ Reklamav TV Zastoupeni TV stanic  Portfolio stanic ~ Analyzy TV trhu

Sportovni udalosti: Inzerce na miru

Spojte svou znatku s nejvétsimi sportovnimi udélostmi na Eurosport 1 a oslovte zejména
muze v produktivnim véku s piijmy. Olympijské hry, grandslamové zapasy, cyklistické
zévody nebo zimni sporty nabizeji jedinecnou pfileZitost pro efektivni a atraktivni reklamu.

Objednat balicek

Australian Open Giro d'talia

1 202
2.1.-1.2.2026 9.-31.5.2026

Neiedi cykiaté na svitd, dechberouci etapy a statisice.
tanouthi) na traséch |
Zimni olympiské hry se po 20 letech vraci do Evropy! Budte st oo My shs spofiomich
u toho a spojte svoji znatku s nejvétsi sportovni uddlosti Zevoou. um prestizniho cyklistického
roku



https://www.atmedia.cz/specialni-nabidka

a’tmed)a"n

Daski

D)
Ofamily

G

ablog Onds Komaki Reference Dokumentykestaeni | CZ-

Reklamav TV  Zastoupeni TV stanic  Portfolio stanic  Analyzy TV trhu

Dokumentami Filmové a seridlové Rodinné Sportovni

N % CSHISTORY

Toer

NATIONAL
GEOGRAPHIC

st Eekd na vas



https://www.atmedia.cz/portfolio-stanic

ablog Onds Komaki Reference Dokumentykestaeni | CZ-

atmed,ac‘ Reklamav TV Zastoupeni TV stanic  Portfolio stanic ~ Analyzy TV trhu

Proc se vyplati inzerovat v televizi?

ho publik

brazovky

5,5 milionu 3 h 32 min



https://www.atmedia.cz/myty-o-tv-reklame

atblog Onds Komaki Reference Dokumenykestaleni | CZ

atmed,ac‘ Reklamav TV Zastoupeni TV stanic  Portfolio stanic ~ Analyzy TV trhu

Co je soucasti analyzy?

Kolik Gechi vyuziva placené VoD sluzby Jaké placené VoD sluzby vyuzivaji cesti Které placené VoD sluzby jsou
(streamovaci sluzby)? uzZivatelé nejéastéji? nejzname;jsi?



https://www.atmedia.cz/analyzy-tv-trhu-atmedia-index

ablog Onds Komaki Reference Dokumentykestaeni | CZ-

Reklamav TV  Zastoupeni TV stanic  Portfolio stanic  Analyzy TV trhu

Dokumenty ke stazeni

Potfebujete detailni informace o nasich sluzbach, obchodni nabidce anebo dalsich
podminkach spoluprace? Viechny kli¢ové dokumenty najdete na jednom misté.

Stahnout aktualni nabidku

Aktualni dokumenty pro rok 2025

minkach & technickich posadavcich r

& Obchodni nabidka 2025 hnické podminky TV reklamy



https://www.atmedia.cz/dokumenty-ke-stazeni

We Regularly Carry Out
Our Own Research Study
on Pay-TV and VOD Services

7N\



atmedia

powered by atmedia®

Get in Touch With Us & Get
Your Own Atmedia Index!

NETFLIX HBOMAX prima+

of Czechs Aged 15-69
Used Paid VOD Services
in H1 2025



We Publish Interviews
With TV Market Experts



» expert talks

atmedia’ vimeo

Jamie Cooke

Warner Bros. Discovery

Marcel Prochazka

Ceské Radiokomunikace

Wojciech Kowalczyk
TVP


https://vimeo.com/showcase/8498676

We Are Happy That You Work
With Us and Also Take Part
in Our Competitions

7N\



Remember the

N

Fg”

atmed)a



https://vimeo.com/1119692821
https://vimeo.com/1119692821
https://vimeo.com/1119692821
https://vimeo.com/1119692821
https://vimeo.com/1119692821

Follow Us and Stay Updated

7N\
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atmed)ae‘ .
Atmedia Czech s.r.o.

atblog

atmediaczech

expert talks

www.atmedia.cz/atblog

0006

53


https://cz.linkedin.com/company/atmedia-czech
https://cz.linkedin.com/company/atmedia-czech
https://vimeo.com/atmediaczech
https://vimeo.com/atmediaczech
https://open.spotify.com/show/0EONqIMXHTUCAeCZJb8Uny?si=27b1edd9aa734efe&nd=1&dlsi=659465c42fa14b20
https://open.spotify.com/show/0EONqIMXHTUCAeCZJb8Uny?si=27b1edd9aa734efe&nd=1&dlsi=659465c42fa14b20
http://www.atmedia.cz/atblog
http://www.atmedia.cz/atblog
https://cz.linkedin.com/company/atmedia-czech
http://www.atmedia.cz/atblog
https://www.atmedia.cz/atblog
https://vimeo.com/atmediaczech
https://open.spotify.com/show/0EONqIMXHTUCAeCZJb8Uny?si=27b1edd9aa734efe&nd=1&dlsi=659465c42fa14b20

In 2026, We Will Continue to Be

Your Partner
in the World of Advertising
on Thematic TV Channels

7N\
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