
How We Watch  and 
The 7 Faces of Czech Viewer

Television VoD 
services: 

Atmedia Index Information and Results at www.atmedia.cz/en/atmedia-index

DATA COLLECTION: ResSOLUTION, 20 6. – 1 7. 2025, CAWI 

RESPONDENTS: Czech National Panel, 2,002 respondents, Online Population Aged 15–69
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They Watch   / Daily or Almost Daily TV VoD Share of the Total Population Aged 15–69

Men and Women Aged 45+

Conservative
Women Aged 45–54

Pragmatist
Men and Women Aged 35–54

Content Purist
Men Aged 35–54

Undiscriminating Passive
Men and Women Aged 15–44

Curious Routine Seeker
Men Aged 25–34

Streaming Elitist
Men Aged 25–34


